Introducing...

Toshiba's latest Digital Signage Product
for Captive Audience Networks

" Digital Media is three times more effective
A . =y than paper based POS5 and uses other media
70% of all purchasing decisions space at least thirty times more efficiently. "

dare made in the store.”
--POPAT Superrmarket Study

--Steve Tindal@CAN '03

In the year 2002, the Narrowcasting I 0 S H I BA

industry saw revenues of $388 million.
By the year 2006, revenues expect to reach $2 billion.
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Features

FProwvides finely detailed resolution -SVGA (B00x600)

Uses DLP™ technology (Digital Light Processing)

Lite of DMD™ chip (Digital Micro-mirror Device) is 100,000 hours

15 dagree Hit viewing screen

Exceptional contrast ratio 1,000:1

16,7 million colours

Superiar Colowrimetry

Consistent colour uriformity from screen center to edge

Front Servicalle / Accessitve fram boftam

Dynamic digital signage delivers branding & merchandising cantent
Greater message impact by using full motion, full colour video and sound

RS232 interface for ful remote control and interrogaltion

Applications

Public {nfarmation Displays such as airport Right and baggage
infarmabion (FIDs & BIDs) and bus/train stations,

Retail environments such as, shopping mails, departiment storas,
grocery chains, fashion and sports oullets.

Haspitality sites such as: Cinema foyers, guick serve restaurants,
hatals, bars and casinos.

Flacas of parsenal service such as banks, buillding societies, patrol
forecourts, post offices and libraries,

Visitor and leisure sites such as museums, theme parks and
holiday centres.

*Narrowcasting: the “Digital Delivery of VWisval Content through a
netwark of displays in an oul-of-home setting that Is centrally
managed and controfied”






